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Latvian Country Tourism Association
Lauku celotajs

Founded: 1993
Members: ~320
Bed places: ~ 9085
Staff: ~ 12

www.countrvholidays.lv




How to find out market expectations?




Customer feedback online

http://www.celotajs.lv/a/jaunbrenguli/feedback Iv.html
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SPA Skatit atsauksmes par wisdm naktsmitnem
- 8 kopa - Lappuse 1 na 1 PACTCLD DM

Pramji Datums |Atsauksmes teksts Autors Statuss

N 10.04.2011 | A very nice place to stay and a very comfortable little house, where you find Tina Apstiprinats
Baltija Anglu everything you need. Very nice owners! A place for perfect holidays!!! Austria
Mekl&t Skafit tina@linzbichler.net E
Rezervet 14.12.2010|Jau otro gadu savu dzim8anas dienu kopa ar saviem milajiem svinu pie Jums. Grinbergu gimene Apstiprinats
Publikacijas Latviesu  |Paldies par visu. Nako3gad decembri atkal bdsim klat. Latwla _

|_grinberga@inbax Iv
Kontakti 16.09.2009 Labdien, gribam pateikt lielu paldies par misu uznem3anu piektdien Jisu jaukaja  |Valdis un Gunita Apstiprinats
namina. Mav daudz tadu sakoptu vietu Latvija, kur ar tadu milumu uznem viesus. Latvija
Meés tie5am novértéjam Jasu lielo darbu, kas ieguldits, lai dotu prieku citiem. Un enavas(@navigator.lv

05.08.2007 | Tie5am var redz&t, ka 57 vieta ir veidota un iekartota ar milestibu. Loti majigi, tiri, Apstiprinats
Latvie3u  |svaigi. arf apkartne skaista. Palika iespaids, ka nevis Tréjam telpu, bet bijam Latvija
Skaﬁl ciemos. Paldies! dacevo@yahoo.com




Accommodation provider feedback




Tour operator feedback




RURAL TOURISM QUALITY SURVEY 2009 - 2011

www.surveys.countryholidays.lv

with EUROGITES — European Rural Tourism Federation www.eurogites.org
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What do you associate with RT?

Any previous experience of rural
accommodation

Booking preferences

Source of information

Importance of branding, labelling
Recognition of logos

Value for money

What is important when planning holidays

What is important for the first impression

10.What is important during the stay

11.What is important after holidays



RESPONDENT PROFILE

« 3487 respondents from 55 countries

* Average respondent:
« about 37 years old
« vocational or higher education
» middle-income level
* travels about 3 times a year

 3.5-10-days-long journeys

* Most represented countries:
Bulgaria, Slovenia, Greece, Latvia, Lithuania, France



SURVEY RESULTS: WHAT DO YOU
ASSOCIATE WITH RURAL TOURISM?
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Agricultural farm with domestic animals (agrotouris
Bed & Breakfast or room in a country house
Holiday house

Inn / guest house

Holiday apartment on the farm
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average ratings

VALUE FOR MONEY

» Attractive environment
»High quality of rooms

»Easy booking, security, guarantees

4,5

4 B High-quality of rooms and
furnishings

B Attractive environment
3, [J Additional services and
equipment (for ex., sport and
recreation equipment, special
facilities)
B Special offers - entertainment
activities, discount campaigns,
2, etc.)
B Easy booking, security,
guarantees
1,5
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SUMMARY

1. Associations with RT Active holidays/ farm holidays/ B&B

2. Respondents Age 31-40 years/ travelling with family/medium income level

3. Booking preferences Directly with the hosts/online

4. Source of information Personal experience, search on internet, recommendations by
friends

5. Importance of branding, labelling Opinion or recommendations by previous clients

6. Recognition of logos WWF, Natura 2000, Euroflower, Eurogites

7. Value for money Attractive surroundings and location

8. Choosing accommodation Attractive nature or surrounding landscape, price level,
complete and reliable information on the accommodation

9. What is important for the first Friendly and personal reception, precise description,

impression accommodation well maintained

10. What is important after holidays Happy memories, wishing to return, having a story to tell to
friends




Product development

Seminars Guidelines
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RT provider training —
http://macies.celotajs.lv
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Success stories: Nature tours, Active tours
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Bird watching — capercaillies at rutting time
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Animal watching - unique values in Latvia

 Three Europe’s largest predators can be observed
here: bear, wolf, lynx

* Moose can be observed comparatively frequently




Culinary heritage

www.celotajs.lv

www.celolajs.[v S “’,“’,“’, Celora] S. Il, \\xﬁ""_




Home-made wine tasting

40 sorts of wines from leaves,
blossoms, bark, vegetables, wild
berries



Military heritage tours

Professional informatio

A

Waith seeing Military heritage RADIO TELESCOF

Nature afractions =
Military hertage Radio telescope at Irbene - Lania s
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Matura 2000 The radio telescope at bene was &t one time used for antiespionage purposes.
G . There were various military units and objects in Irbene, ncleding a military housing

esiate that has now been abandoned. The radio telescope 15 now un by the Radio
Astronomry Centre of the Latvian Academy of Sciences for scientific purposes
Guided tours of the object are avaslable
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Marketing:
roundmailing, web news, social media
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% Latvija Lietuva Eesti
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Thank you for your
attention!

whww.celotajs.lv

Latvian Country Tourism Association “Lauku Ce|otajs”
Vilipa str. 12-21, Riga, Latvia

Tel.: +371 67617600, Fax: +371 67830041,

e-mail: asnate@celotajs.lv




