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Meeting the market expectations in 
rural tourism



Latvian Country Tourism Association
Lauku ceļotājs

Founded: 1993 
Members: ~320 
Bed places: ~ 9085
Staff: ~ 12

www.countryholidays.lv



How to find out market expectations?

Information sources: 

1. customer feedback

2. customer surveys

3. product provider feedback

4. touroperator feedback



Customer feedback online
http://www.celotajs.lv/a/jaunbrenguli/feedback_lv.html

‐customers write complaints and compliments

‐ complaints sent to accommodation providers before publishing

‐ providers  have an opportunity to reply to complaints 



Accommodation provider feedback

Information sources:

‐ provider assemblies and 

conferences

‐ on‐site visits

‐ opinion surveys

‐ informal talks with providers



Tour operator feedback

Information sorces:

‐ contacts with specialised tour operators

‐ develop products following tour operator specification

‐ fam tours for tour operators



RURAL TOURISM QUALITY SURVEY 2009 – 2011
www.surveys.countryholidays.lv

with EUROGITES – European Rural Tourism Federation www.eurogites.org

1. What do you associate with RT?

2. Any previous experience of rural 

accommodation 

3. Booking preferences

4. Source of information

5. Importance of branding, labelling

6. Recognition of logos

7. Value for money

8. What is important when planning holidays

9. What is important for the first impression

10.What is important during the stay

11.What is important after holidays



RESPONDENT PROFILE

• 3487 respondents from 55 countries

• Average respondent:

• about 37 years old

• vocational or higher education

• middle-income level

• travels about 3 times a year

• 3.5-10-days-long journeys

• Most represented countries: 
Bulgaria, Slovenia, Greece, Latvia, Lithuania, France 



SURVEY RESULTS: WHAT DO YOU 
ASSOCIATE WITH RURAL TOURISM?

BY COUNTRIES



VALUE FOR MONEY
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High-quality of rooms and 
furnishings
Attractive environment 
Additional services and 
equipment (for ex., sport and 
recreation equipment, special 
facilities)
Special offers - entertainment 
activities, discount campaigns, 
etc.)
Easy booking, security, 
guarantees
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Attractive environment

High quality of rooms

Easy booking, security, guarantees



1. Associations with RT Active holidays/ farm holidays/ B&B 

2. Respondents Age 31‐40 years/ travelling with family/medium income level

3. Booking preferences Directly with the hosts/online

4. Source of information Personal experience, search on internet, recommendations by 
friends

5. Importance of branding, labelling Opinion or recommendations by previous clients

6. Recognition of logos WWF, Natura 2000,  Euroflower, Eurogites

7. Value for money Attractive surroundings and location

8. Choosing accommodation Attractive nature or surrounding landscape, price level, 
complete and reliable information on the accommodation

9. What is important for the first 
impression

Friendly and personal reception, precise description, 
accommodation well maintained

10. What is important after holidays Happy memories, wishing to return, having a story to tell to 
friends

SUMMARY



Product development
Seminars Guidelines



RT provider training –
http://macies.celotajs.lv



Success stories: Nature tours, Active tours



Bird watching – capercaillies at rutting time



Animal watching ‐ unique values in Latvia

• Three Europe’s largest predators can be observed 
here: bear, wolf, lynx

• Moose can be observed comparatively frequently

Foto: Vilnis Skuja
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Culinary heritage



Home‐made wine tasting

40 sorts of wines from leaves, 
blossoms, bark, vegetables, wild 
berries



Military heritage tours



Marketing:
roundmailing, web news, social media 
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Vilipa str. 12-21, Riga, Latvia
Tel.: +371 67617600, Fax: +371 67830041,
e-mail: asnate@celotajs.lv
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e-mail:

Thank you for your 
attention!


