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W a c h s tu m s m a r k t K r e u z s c h i f f f a h r t &  
O s t s e e r a u m

H o h e  D ü n e , 0 7 .0 4 .2 0 1 0
H a n s jö r g  K u n z e , A ID A  C r u is e s
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» D e r  d e u t s c h e  K r e u z f a h r tm a r k t 
e r r e ic h t e  2 0 0 9  e r s tm a l ig  ü b e r  
1  M io . P a s s a g ie r e .

» D a s  W a c h s tu m s te m p o  
w ir d  in  d e n  k o m m e n d e n  
J a h r e n  b e i e tw a  1 0 -1 5 %
 p r o  J a h r  l ie g e n .

» D e r z e i t u n te r n e h m e n  le d ig l ic h  
1 ,2 %  d e r  d e u t s c h e n  
B e v ö lk e r u n g  e in e  K r e u z f a h r t . 

Q u e l le : D R V  K r e u z f a h r t s t u d ie   2 0 0 8

D e u ts c h e r  K r e u z f a h r tm a r k t
E n tw ic k lu n g  d e r P a s s a g ie r z a h le n  (in  '0 0 0 )

S te t ig e s  W a c h s tu m  d e s  d e u t s c h e n  
K r e u z fa h r tm a r k t e s

I n  '0 0 0 2 0 0 4 2 0 0 5 2 0 0 6 2 0 0 7 2 0 0 8 2 0 0 9 2 0 1 0

P a s s a g ie r e  5 8 3 6 3 9 7 0 5 7 6 3 9 0 7 1 .0 2 6 1 .1 6 7
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E ntw ic k lung en in den C ruis e B a ltic  H ä fen 
(N etzw erk  von 27 K reuzfahrt-Des tina tionen in der Os ts ee)

» D a s  K r e u z f a h r t-G e s c h ä f t in  d e r  O s t s e e  is t a u c h  in  2 0 0 9  g e w a c h s e n .

» D ie  A n z a h l d e r  P a s s a g ie r e  is t in  2 0 0 9  u m  1 1 ,7  %  a u f 3 ,1  M il l io n e n  a n g e s t ie g e n . V o n  
2 0 00  b is  2 0 0 9  n a h m  d ie  P a s s a g ie r z a h l jä h r l ic h  u m  d u r c h s c h n i t t l ic h  1 2 ,9  %  z u  (2 0 00 : 
1 ,1  M il l io n e n  P a s s a g ie r e ).

» D ie  Z a h l d e r  A n lä u f e  s t ie g  2 0 0 9  u m  3 ,8  %  a u f 2 .1 6 3 .

» C o p e n h a g e n  is t d e r  g r ö ß te  H a f e n  b e z ü g l ic h  P a s s a g ie r z a h l u n d  A n lä u f e n .

» Z u  d e n  g r o ß e n  H ä fe n  m it m e h r  a ls  2 0 0  A n lä u f e n  z ä h le n  a u ß e r d e m  H e ls in k i, S t . 
P e t e r s b u r g , S to c k h o lm  u n d  T a l l in n . 

» 2 0 1 0  w e r d e n  7 0 K r e u z f a h r t s c h i f f e  im  O s t s e e r a u m  fa h r e n .

Q u e l le n : C r u is e  B a l t i c  M a r k e t R e v ie w  2 0 1 0 , w w w .c r u is e b a l t i c .c o m ; C r u is e  B u s in e s s  R e v ie w  1 /2 0 1 0 : B a l t ic  t a c k le s  g r o w th  is s u e s , S . 2 7  f f .
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A IDA  C ruis es  auf Wac hs tums kurs  

» M it d e r z e i t  7  S c h i f f e n  - d e r  m o d e r n s t e n  F lo t t e  d e r  W e l t - 
s in d  w ir  e in e s  d e r  w a c h s t u m s s t ä r k s t e n  t o u r is t is c h e n  
U n te r n e h m e n  in  D e u t s c h la n d .

» W ir  s in d  d ie  N r . 1  a u f d e m  d e u t s c h e n  K r e u z f a h r tm a r k t 
u n d  d ie  N r . 3  in  E u r o p a .

» B is  2 0 1 2  w ir d  u n s e r e  F lo t t e  u m  2  w e it e r e  S c h i f f e  v o n  
1 2 .0 0 0  B e t t e n  a u f 1 6 .4 0 0  B e t t e n  w a c h s e n .

» Im  A p r i l 2 0 1 1  ta u f e n  w ir  u n s e r  n e u e s t e s  
S c h i f f : A ID A s o l.
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K ontinuierlic hes  U ms a tzw ac hs tum

» Im  J a h r  2 0 0 9  e r z ie l t e n  w ir  m it 
E U R  7 2 2  M io . e in e  
U m s a t z s t e ig e r u n g  v o n  2 7 ,5 %  
g g ü . d e m  V o r ja h r .

» M it 4 1 4 .0 0 0  P a s s a g ie r e n , e in e r  
S t e ig e r u n g  v o n  2 3 ,2 %  g g ü . 
2 0 0 8 , s in d  w ir  d a s  fü h r e n d e  
K r e u z f a h r t u n t e r n e h m e n  in  
D e u t s c h la n d .

U m s a t z e n tw ic k lu n g  2 0 0 4 -2 0 1 0  in  E U R  M io .
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A IDA  is t Teil der erfolg reic hs ten 
K reuzfahrtg ruppe der Welt

» D ie  G r u p p e  is t b ö r s e n n o t ie r t a n  d e r  L o n d o n  S to c k  E x c h a n g e  (F T S E  1 0 0) u n d  d e r  
N e w  Y o r k  S t o c k  E x c h a n g e  (S & P  5 00).

» C a r n iv a l C o r p o r a t io n  &  p lc
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D ie  M a r k e  A ID A  s t e h t fü r :

» Z w a n g lo s e  A tm o s p h ä r e

» E r le b n is r e ic h e r  U r la u b

» L e b e n s lu s t ig  u n d  k o n ta k t f r e u d ig

» F r e i u n d  u n g e z w u n g e n  

» U n s e r e  M a r k e  g r e n z t s ic h  
g e g e n ü b e r  u n s e r e n  M it t b e w e r b e r n  
u n d  d e m  t r a d i t io n e l le n  
K r e u z f a h r tm a r k t d e u t l ic h  a b . 

D ie  M a r k e  A ID A  is t k la r  p o s i t io n ie r t
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D ie A IDA  P roduktphilos ophie

A ID A  s t e h t fü r :

» L e g e r e  K r e u z f a h r t m it S t i l f ü r  a k t iv e  u n d  
a u f g e s c h lo s s e n e  M e n s c h e n  in  je d e m  A l t e r . 

» K r e u z f a h r t a ls  m o d e r n e s  L i f e s t y le -P r o d u k t .

» G r o ß e  V ie l f a l t a n  B o r d  u n d  a n  L a n d . 

» H o h e  Q u a l i t ä t u n d  s e h r  g u t e r  S e r v ic e  in  a l le n  
B e r e ic h e n .

» E in  h e r v o r r a g e n d e s  P r e is -L e is t u n g s -V e r h ä l t n is .
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A IDA  is t in der g anzen Welt zu H aus e

» O s t s e e

» N o r d e u r o p a

» W e s t e u r o p a

» K a n a r e n

» M it t e lm e e r

» A r a b . G o l f

» I n d ie n

» A s ie n

» N o r d a m e r ik a

» K a r ib ik

» S ü d a m e r ik a

» T r a n s a t la n t ik



 1 0A IDA  R outen im  Os ts eeraum m it 
A IDA blu und A IDA c ara
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» N o r d e u r o p a  is t d i r e k t n a c h  d e m  
M it t e lm e e r  d e u t l ic h  d a s  
z w e it s t ä r k s t e  F a h r t g e b ie t u n d  h a t 
g g ü . 2 0 0 9  u m  5 ,4  P r o z e n t-p u n k t e  
z u g e le g t .

» U n s e r e  R e is e d a u e r  b e t r ä g t 
z w is c h e n  3  u n d  2 1  T a g e n .

A ID A  F a h r t g e b ie t e  2 0 1 0  (2 0 0 9 )

K ontinuierlic he Weiterentw ic k lung  
des  P rodukts

Karib ik
9,4%  (1 1 ,3% )

Tran sf erreisen 
1 0,6%  (1 0,8% )

Kanaren
1 0,5%  (1 3,0% )

M it t elm eer
33,3%  (36,2% )

USA/Kanada
1 ,9%  (1 ,5% )

No rd eu ro p a
22,8%  (1 7,4% )

A rab . Go lf
6,8%  (9,0% )

A sien
4,4%
(0,8% )

Südamerik a
0,3%  (-)
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M ittelmeer: w eiter da s  Fahrtg ebiet 
m it dem g rößten Potenzia l
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So n st ig e

No rd am er ik a

Sü d o st asien

Sü d am er ik a

Du b ai

No rd eu ro p a/Ost see

Kan aren

Kar ib ik

M it t elm eer

W e r te  in  %
Q u e l le : R A  2 0 0 9  (J a n u a r  2 0 0 9 )
B a s is : K r e u z f a h r t  a u f S e e  P o te n z ia l 2 0 0 9 -2 0 1 1  (n = 1 1 0 4 ; 9 ,2  M io .)

F r a g e : D e n k e n  S ie  b i t t e  a n  m ö g l ic h e  Z ie lg e b ie t e , in  d e n e n  
K r e u z f a h r t e n  a u f S e e  a n g e b o te n  w e r d e n . W e lc h e  d ie s e r  G e b ie t e  
k o m m e n  fü r  S ie  p e r s ö n l ic h  fü r  e in  K r e u z f a h r t a u f S e e  in  F r a g e ?

Ø : 2 ,4  N e n n u n g e n  p r o  B e f r a g te m   
M a n  s e h n t s ic h  n a c h  m e h r  a ls  e in e m  
K F -Z ie l
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M ittelmeer + K aribik  fürs  N eupotenzia l
N ordeuropa  + K anaren für Wiederholer
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Sonst ige

Nordamer ika

Südost asien

Südamer ika

Dubai

Nordeuropa und Ost see

Kanaren

Kar ib ik

M i t t elm eer

Neupo tenzial

po t enziel le Repeater

W e r te  in  %
Q u e l le : R A  2 0 0 9  (J a n u a r  2 0 0 9 )
B a s is : K r e u z f a h r t  a u f S e e  P o te n z ia l 2 0 0 9 -2 0 1 1  (n = 1 1 0 4 ; 9 ,2  M io .)

F r a g e : D e n k e n  S ie  b i t t e  a n  m ö g l ic h e  Z ie lg e b ie t e , in  d e n e n  
K r e u z f a h r t e n  a u f S e e  a n g e b o te n  w e r d e n . W e lc h e  d ie s e r  G e b ie t e  
k o m m e n  fü r  S ie  p e r s ö n l ic h  fü r  e in  K r e u z f a h r t a u f S e e  in  F r a g e ?
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4 9 ,4  M io .

u n te r n e h m e n  
e in e  o d e r  
m e h r e r e  

U r la u b s r e is e n  
v o n  m in d .          
5  T a g e n  D a u e r  

im  J a h r  
(R e is e a f f in )

Q u e l le : F U R  R e is e a n a ly s e  2 0 0 9 , G r u n e r  u n d  J a h r .

K r e u z fa h r t p o t e n t ia l 2 0 0 9 -2 0 1 1  
D e u t s c h la n d

4 ,4 5  M io .

in t e r e s s ie r e n  s ic h  
f ü r  e in e  K r e u z fa h r t 

a u f S e e  2 0 0 9 -
2 0 1 1

2 7 ,5  M io .

s in d  R e is e a f f in  u n d  
g e h ö r e n  in  d ie  A ID A  

Z ie lg r u p p e n  
E r h o lu n g s u r la u b e r , 
F a m i l ie n u r la u b e r , 
W e l t e n td e c k e r  u n d  

A k t iv r e is e n d e

K o n k r e t is ie r u n g  d e s  K r e u z fa h r t in t e r e s s e s

6 4 ,9  M io .

d e u t s c h s p r a c h ig e  
P e r s o n e n  ü b e r  1 4  

J a h r e  in  
P r iv a t h a u s h a l t e n  
in  D e u t s c h la n d



 1 5A IDA  s etzt auf na tiona le und 
interna tiona le Pa rtner 

» W ir  a r b e i t e n  w e l tw e i t  m i t ü b e r  1 2 .0 0 0  P a r t n e r n  z u s a m m e n : 

- 1 0 .3 0 0  R e is e b ü r o s  in  D e u t s c h la n d , Ö s t e r r e ic h , d e r  S c h w e iz  u n d  B e n e lu x

- 1 5 0  L ie f e r a n t e n  fü r  d ie  B e r e ic h e  H o te l, W e l ln e s s  u n d  A u s f lü g e

- 1 4 0  L ie f e r a n t e n  fü r  d e n  B e r e ic h  F & B

- 1 .5 8 0 L ie f e r a n t e n  in  d e n  B e r e ic h e n  N e u b a u  u n d  W e r f t e n

- 2 3 0 H a fe n - u n d  A u s f lu g s a g e n tu r e n  in  1 5 0  H ä fe n  u n d  7 0 L ä n d e r n
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Inves tition in die Z ukunft

» I n  d e n  J a h r e n  2 0 0 7  b is  2 0 1 2  e r h a l t e n  w ir  jä h r l ic h  
e in  n e u e s  S c h i f f .

» D a s  I n v e s t i t io n s v o lu m e n  f ü r  u n s e r e  6  N e u b a u t e n  
b e t r ä g t in s g e s a m t E U R  2  M r d . 

» M it d ie s e r  In v e s t i t io n  v e r g e b e n  w ir  A u f t r ä g e  a n  
P a r t n e r f i r m e n  w e l tw e i t , a b e r  a u c h  in  d e r  R e g io n  
M e c k le n b u r g -V o r p o m m e r n .

» B is  2 0 1 2  s ic h e r t je d e r  u n s e r e r  N e u b a u t e n  m e h r  
a ls  5 .0 0 0  A r b e i t s p lä t z e  im  W e r f t - u n d  
Z u l ie f e r e r b e r e ic h  in  g a n z  D e u t s c h la n d .



 1 7A IDA  c a res : 
N ac hha ltig keits beric ht 2010

» B e i u n s e r e n  S c h i f f e n  s e t z e n  w ir  a u f n e u e s t e  
T e c h n o lo g ie n . S o  k o n n te n  w ir  im  v e r g a n g e n e n  J a h r  
fo lg e n d e  E in s p a r u n g e n  r e a l is ie r e n :

- 5 %  s p e z i f is c h e r  F r is c h w a s s e r v e r b r a u c h  p r o  G a s t
- 5 ,7 %  S c h w e f e lo x id e  p r o  P a s s a g ie r t a g
- 1 ,9 %  S t ic k o x id e  p r o  P a s s a g ie r t a g
- 1 ,9 %  C O 2 p r o  P a s s a g ie r t a g

» E in e  la n g f r is t ig e  T r e ib s t o f f r e d u z ie r u n g  g e w ä h r le is t e n  w ir  
n ic h t n u r  d u r c h  d ie  m o d e r n e  A u s r ü s t u n g  u n s e r e r  S c h i f f e , 
s o n d e r n  a u c h  d u r c h  d ie  O p t im ie r u n g  v o n  F a h r p lä n e n  u n d  
L ie g e z e i t e n . 

» I n  v ie le n  B e r e ic h e n , w ie  z .B . d e r  A b w a s s e r e n t s o r g u n g , 
l ie g e n  u n s e r e  S t a n d a r d s  ü b e r  d e n  in t e r n a t io n a le n  
F o r d e r u n g e n .

» A ID A  w ir d  z u m  S c h u t z  d e r  O s t s e e  e in e  s t r a t e g is c h e  
P a r t n e r s c h a f t  m i t d e m  W W F  e in g e h e n . D ie  P a r t n e r  
w e r d e n  s ic h  d a n n  k ü n f t ig  a u c h  g e m e in s a m  fü r  d e n  
S c h u t z  d e r  S c h w e in s w a le  in  d e r  O s t s e e  e in s e t z e n .
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A IDA  am S tandort R os toc k

» M e c k le n b u r g -V o r p o m m e r n  is t e in e  d e r  
b e l ie b t e s t e n  U r la u b s r e g io n e n  in  D e u t s c h la n d , 
R o s to c k  e in  w ic h t ig e r  S ta n d o r t f ü r  d ie  
m a r i t im e  W ir t s c h a f t . 

» W ir  fü h le n  u n s  h ie r  z u  H a u s e  u n d  w e r d e n  
R o s to c k  a u c h  z u k ü n f t ig  t r e u  b le ib e n . 

» W ir  w e r d e n  u n s e r  W a c h s tu m  ü b e r  d a s  J a h r  
2 0 1 2  h in a u s  fo r t f ü h r e n  u n d  s o  u n s e r e n  
S ta n d o r t w e it e r  a u s b a u e n .

» I n  d e r  R e g io n  h a b e n  w ir  s t a r k e  P a r t n e r , d ie  
s ic h  a u f u n s  v e r la s s e n  k ö n n e n . 
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